
Etton Parish Council

Social Media Policy

1.
Policy Statement

1.1 The popularity of social media over recent years opens up new opportunities for contact and communication.  Etton Parish Council will use social media sites as an additional communication channel to communicate with residents and businesses in the Parish.

1.2 The Council will use Facebook and Twitter as its main social media channels of communication but other social media sites may also be used.

2.
Maintaining and Monitoring the Council’s Social Media Presence

2.1 The Clerk is the Council’s appointed officer to manage and moderate its social media accounts.  No other employee or Councillor is authorised to make posts on any social media site on behalf of the Parish Council, except where an exception has been agreed by the Council.  

2.2 Any Councillor may make their own posts in their capacity as Councillor using their own social media accounts.  These should be in keeping with the Member’s Code of Conduct.

2.3 The Clerk will monitor the Council’s social media sites from time to time and will respond to posts as appropriate and usually within 15 days.  Not all posts on social media will require a response and the Clerk will use his / her judgement to determine where this is necessary.

2.4 If a matter is raised that requires a decision by the Council, or further consideration, then it will be raised as an agenda item at the next available Parish Council meeting.   The poster shall be informed via the page or direct message that this is the case. 

2.5 The Clerk will not enter into discussions online with posters who are aggressive or abusive.  The Clerk has the authority to remove any inappropriate posts.  The Clerk will notify the Facebook / Twitter and block the sender as appropriate.

2.6 The Clerk is authorised to make posts to social media that are concerned with the following: 

· Advertising meetings 

· Providing and exchanging information about services

· Advertising Parish Council events and activities

· Sharing Parish Council newsletters

· Posting good news stories linked to the Council’s website 

· Advertising staff or Councillor Vacancies

· Retweeting or ‘sharing’ information from partners i.e. Police, Library and Health etc.

· Announcing new information agreed by the Parish Council.

· Posting or Sharing information from other Parish related community  groups/clubs/associations/bodies e.g. Schools, sports clubs and community groups

· Responding to resident’s  queries 

2.7
The Clerk will abide with the following protocol when administering the social media sites:

· All social media sites in use should be checked and updated on a regular basis and ensure that the security settings are in place.

· Be professional; remember that you are an ambassador for the council. 

· Be responsible, be honest at all times and when you gain insight; share it with others where appropriate.

· Be credible, be accurate, fair and thorough and make sure you are doing the right thing.

· Be safe, never give out personal details like home address and phone numbers, or any financial details or bank account numbers.

· Try to add value and provide worthwhile information and perspective. 

· Do not open a channel of communication you cannot maintain.

· Understand when a conversation should be taken offline.

· Do not engage with users who are aggressive/abusive  

· Abbreviations are acceptable but not ‘text speak’, the response may be useful to all followers so it needs to be comprehensible to all. Capital letters should be used for proper nouns. Check spelling and grammar before any posting. All rules of accessibility and plain English should apply.

· Avoid speculation, keep to facts

· Check with that any information you want to post/tweet is accurate. Social media should be a reliable source of information.

· Remain impartial and politically neutral.

· Community groups, non-profit organisations and partners may have events and information that can be promoted, be mindful of pushing out too much information, look to the schedule and check we are not inundating people.
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